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Top 3 priority areas
(% ranking in top 3)

Help solve parking problems (26%)
Investment in roads/pavement (24%)
Attract more investment to the area (19%)
Keep the place tidy & well-maintained (19%)
Make broadband faster (19%)

Improve facilities & infrastructure (17%)
Additional security measures (16%)

Invest in cheaper renewable energy (15%)
Establish and EV charging network (14%)

10 Promote businesses to the wider area (13%)
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Manor Royal Business Improvement District (BID)

Business Plan Prospectus
(2023-2028)

MANOR ROYAL
BUSINESS DISTRIC
P, pord of A

“5 years. 5 Objectives. 1 Manor Royal.”



Health and happiness

Equity and local economy

Culture and community

Land and nature

Sustainable water

Local and sustainable food

Travel and transport

Materials and products

Zero waste

Zero carbon energy

Encouraging active, social, meaningful lives to promote good health and
wellbeing

prosperity and international fair trade

Creating safe, equitable places to live and work which support local O O *

Nurturing local identity and heritage, empowering communities and
promoting a culture of sustainable living

Protecting and restoring land for the benefit of people and wildlife @
1
Pr_omote
Using water efficiently, protecting local water resources and reducing and influence

flooding and drought

Promoting sustainable humane farming and healthy diets high in local,
seasonal organic food and vegetable protein

Reducing the need to travel, encouraging walking, cycling and low carbon
transport

Using materials from sustainable sources and promoting products which )
help people reduce consumption.

Reducing consumption, re-using and recycling to achieve zero waste
and zero pollution
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Making buildings and manufacturing energy efficient and supplying all
energy with renewables

O

Trade Infrastructure
and save and facilities

6

% 6

Trade Infrastructure
and save and facilities

© @

Sustain Manage
and renew and maintain

VOTE4MR
#MRBIDFEB18

©@ &

Sustain Manage
and renew and maintain




K #3!

f e

¥

)

A
]
TR

Crawley

College

447

MANOR

CAREERS

ROYAL
$ %8 ' (%

*x N +ll

AN~ T T

E.':.Ii—l’l":’ol"'} i o

Y

Y T AT Y ERTTATT - E

VOTE4MR
#MRBIDFEB18




Bailey & French.




Number of organisations

Health &
safety /

Psycho-
metrics

Investors
in people

Benchmarking
& awards

v Standard
leadership/manager
development

Employee

assistance
programmes

The maijority
of organisations
sit here

Flexible

working Employee

engagement
sSurveys

Performance
management &
competencies

inclusion

Diversity &

Performance
motivation

Strengths based
leadership Wellbeing:
preventative
& symptomatic

Employee Organisational Organisational Employee Wellbeing
satisfaction commitment citizenship engagement at work
Basic needs Involving people Individual Empowering Flourishing
& physical in organisation ownership & people to & thriving

conditions accountability influence the

organisation

Bailey & French.



We're using business
as a force for good.
Cerlifiad B Corporatians mast
thiz Féghast werilied standards

ol social and envirerensntal
parinmmancs, ranspancncy,

and accountatiily.

= Lnarn moro: boorporaticn.net

RECOURCES
SUSTAINABILITY

Company

Social Purpose Statement / What We Stand For

To bring health through food to as many people as possible.

To solve some of the world's greatest challenges.

Google

To arganize the world's information and make it universally
accessible and useful.

@

To help people do more, feel better, live longer.

§ Hootsuite'

To empower organizations to turn messages into meaningful
relationships.

To help people everywhere live longer, healthier, happier lives.

To raise the good in food.

folimonfoiincn
=

To inspire and enable everyone to lead active outdoor
lifestyles.

B® Microsoft

To empower every person and every organization on the
planet to achieve more.

Bl

To help shape a better and healthier world. We also want to
inspire people to live healthier lives.

PHILIPS

To make the world healthier and more sustainable through
innovation.

pwcil

To build trust in society and solve important problems.




The Deloitte Global 2022
Gen Z and Millennial Survey

Now in its 11th year, the survey finds Gen Zs and millennials are
striving for balance and advocating for change.

Bailey & French.
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